A recent forum of dental care experts, meeting at the University of Illinois College of Dentistry, concluded that the dental profession has failed to provide equal service to all segments of the American public. Their verdict was by no means an isolated one: despite steady growth in the ranks of practicing dentists and accredited dental schools, some 20 million Americans -mostly in the lower income bracketsremain &dquo;dentally indigent.&dquo;
Consumer advocates and disgruntled patients tend to blame this situation on the prohibitive fees and inaccessibility of dentists. The dentists, on the other hand, often take the position that it is the public's willful ignorance and disregard of their own health that is at fault. Whoever is responsible, the fact remains that traditional private practice dentistry is reaching only a limited portion of the population. As a result, some professionals have decided ... that instead of waiting for patients to come to them, they would make themselves more available to the public -through competitive pricing, advertising and other forms of marketing, and new and updated delivery methods.
It's not unusual for dentists to locate their offices in shopping centers, nor 
